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KEY FDA TOBACCO RULES AFFECTING RETAILERS 


February n. IQW 

• Mfniiniim Sales Age. Retail^ may not scU dgaiwtca or smokeless tobacco to anvone under 18 
years of age, (5897.14(a)] 



Enitt-EItKto Aueual Z8».iP22 

• Self-Service Display Ban, Retailers may not offer cigarettes end smokeless tobacco frotn .self- 
.'Service displays, except in facilities where persons under 18 years of age (including employees) are not 
permilicd. 158 897. l^c) & 897.l6(c)J 

• Vending Machine Ban. Retailers may not sell cigarettes or smokeless tobacco from vending 
machines, exeqn in facilities where pentons under 18 years of age (including employees) are not 
pcmiitted. f65 ^.14(c) & 897.16(c)f 

• No Breaking Pricks. Retailers may sell cigarettes only in unopened packages containing at least 20 
cVgiueUcs or in cartons. Retailers may sell smokeless tobacco only as packaged by the manufacturer. 

(5 897.I4(d)J 

■ Mail-Order Sales, Retailers may fill mail-order requests, but many not redeem coupons sent by 
mail, (5 897.16(01 

‘ Exterior Signape. Retailers within 1000 feel of a playeround or school may no: display cxtcrioi or 
outdoor adverilting for cigarettes or smokcle.« tobacco. [5 897.30(b)l 

• Interior Signage. Retailens must ensure that all polnt-of-sales advertising for cigarettes or smokeless 
icibucco fincluciiii^ advertising on functional items such as clocks, door decaU, change trays, anti 
.shopping carts) is in a “tombstone'‘fomtal (black text on a white background), except in facilities where 
persons under 18 years of age (including employees) are not permitted. [5 897.32(a)J For “adult-only' 
facilities, any interior signage that is visible from the outside must be in "tombstone" format and 
attachtxf to on interior wall or ftxtuic. (§ 897.32(a)] 

• Established Name/Intended Use Statement. Each advertisement for cigarettes or smokeless 
tobacco must carry the product’s "established name** and “intended lue.” (5 897.32(c)] 

• No Branded Merchandise. The retailer may not sell or give away non-tobacco merchandise 
bearing a cigarette or smokeless tobacco brand nante or logo. (85 897,14(c) A 897.34(a)) 

• No Free Sampiea. Coupon redemption is peimitied in face to-facc transactions, but retailers may 
not give cigarettes or smokeless tobacco away as free san^les. (§ S97.I6(d}] 

• Non-Complying Kunctiunil Items. Beginning August 28.1997. rettdlers may not use dispby ' 
racks, counter mats, change trays, shopping baskets, door decals, clocks, or any other items that bear a 
cigarette or smokeless tobacco imd name or logo, unless (1) the retailer covers up die brand name or 
logo, or (2) the advertisement appears in “tombstone" format. 

- FDA Appruvjil of Unlisted Advertising Media, Retailers who wish to use Advertising that» 
not in a medium listed in section 897.30(a)(l} of the rule must notify the PDA 30 days in advance of the 
use. The notice mast in|[ude information about the extent to which the advertising may be seen by 
people under age 18. [8 897-30{a)(2)j 


Source: https://www.industrvdocuments.ucsf.edu/docs/hsvn00Q0 
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